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Objectives: 

How does a new entrepreneurial strategy come out? What is the process behind a new scientific discovery? 
How much do collaboration, competition, or just casual exchange of ideas, matter in such generation 
processes?  

This course will have one main objective: study how people in a social network give rise to novel ideas, 
from an economic point of view, and start designing an effective economic model of this phenomenon.  
Besides that, this course will offer insight on the many applications that network theory provides to the 
interpretation of empirical data, with a particular focus on developing economies. To target our main 
objective, we will discuss the state of the art of the theoretical models and compare them with what has 
been done and what could be done to understand real world data. It is important to discuss what is missing 
in the theory and what instead is there but needs still to be tested or used on the data.  

Prerequisites: 

Game theory, microeconomics and some basic understanding of econometrics are necessary to understand 
the discussion. Network theory, behavioral economics and development economics are not necessary.  

Structure of the course: 

In the first half of the course we will cover papers on five main topics that crucially underlie the objectives 
described above. For the first two topics, the teacher will present the papers, for the other topics instead 
students will present one paper each out of a given list. 

In the second half of the course we will discuss how to model the generation of new ideas in social 
networks, with a special focus on the circumstances and constraints faced by developing economies. In this 
second part, beside open-ended brainstorming, groups of students are expected to make a proposal and 
present it.  

Topics discussed in the first part of the course: 

1) Diffusion in social Networks:
2) Learning in social networks:
3) Trust in social networks:
4) Risk sharing in social networks:
5) Competition in social networks:


